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INTRODUCTION 

It’s no longer enough for an organization (and its long-suffering events manager) to put on 
a fantastic conference or fundraiser that helps the organization connect with its customers 
and stakeholders. In a world where we now get our breaking news in 140-character Tweets, 
social media has become an essential part of the event planning process. 

It can feel overwhelming, but it doesn’t have to be. 

When done right, social media can help event-goers and those following along on social 
media sites get even more involved in your event and strengthen your brand. In this book, 
we’ll walk you through how to build a social media plan for your event alongside your 
traditional event planning. We’ll lay out the best sites and tools we’ve found for helping 
people connect with your event on social media, and share some best practices for sharing 
your event information on social media. And don’t forget about using social media to keep 
the event buzz going long after you’ve torn your event banners down. 

The rise of social media doesn’t have to mean increased isolation. It could mean that your 
event helps your customers and followers feel more connected to your brand and each other 
than ever before. 
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C H A P T E R  1

WHy USE SOCIAL MEDIA FOR LIVE 
EXPERIENCES

I’ll admit it. I am one of those tech fanatics who has to have my iPhone within arm’s length 
while I’m at a party discussing how “communities aren’t what they used to be” because the 
dependence on technology that pervades our culture has contributed to individual isolation.  

I’m aware of the irony. 

In the age of handheld devices, people no longer need to sit on the front porch to catch 
up with friends and neighbors. Now we just need to “log on” and we can simulate real 
connection by sitting on the couch alone with a laptop. 

But when technology makes it possible to listen to inspiring lectures on your smartphone, 
watch a rock concert on your flat screen TV, or follow the World Series in solitude on your 
tablet, why do we still long to experience these events in person alongside other people? 

Because as much as technology can give us opportunities we didn’t have before and can 
enhance a live experience, what we long for is to be right there in the thick of it. 

Live experiences are irreplaceable. 

Yes, technology is making new things possible every day. One of the most exciting arenas that 
technology is enhancing is live experiences. Conferences, trade shows, concerts, book signings, 
church services, college football, Broadway shows - they all have the potential to become a 
360-degree experience coupled with technology and specifically, social media. Here’s why: 

1. Attendees connect with a brand like never before. Connecting with a brand via a 
handheld device while at a conference attended by thousands is a way for each individual in 
the audience to feel involved and heard. With event hashtags on Twitter audience members 
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can comment on great speakers, get help with issues (such as handicap accessibility), and 
report on their experience in real time. 

2. Brands connect with attendees. It just got personal. Social media makes it possible 
for brands to connect with attendees in a way that recognizes that attendees, conference-
goers, and clients are human. They post photos of their kids and dog on Instagram. They 
have a favorite sports team. Likewise, social media gives brands the opportunity to be 
relatable and accessible. Social media is a great reminder of the humanity in us all.  With a 
Facebook status or Google+ update, brands can engage attendees and begin conversations in 
a way that can’t be done with a platform and microphone.

3. Attendees connect with each other. Utilizing social media for live events gives 
attendees the opportunity to engage other attendees with similar niche passions. Whether 
it’s a Facebook group, a Tumblr page, a Twitter discussion, or an event organized through 
Meetup, passionate attendees can find community at large events through social networks. 

4. Attendees can connect with VIPs. Perhaps one of the coolest features of social media is 
the opportunity for people to interact with thought leaders. Whether through a brief Twitter 
Q&A or a Google+ Hangout, brilliant minds are more accessible now than ever before. 

Utilizing social media at live events provides a true 360-degree experience. From conference 
organizers, to keynote speakers, to attendees, everyone can benefit from engaging social 
media during live events. 

Have you tapped into the potential of social media at your live events yet?
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 C H A P T E R  2

HOW TO IMPLEMENT SOCIAL MEDIA 
TO MAXIMIzE LIVE EXPERIENCES

Using social media effectively begins long before the registration tables are set up. Like any 
other marketing strategy, a social media plan should be carefully crafted. The audience must 
always be at the forefront of any consideration. Without them we’re really just talking to 
ourselves, right? Here are four steps to implementing social media for your live event:

1. Determine which medium (Twitter, Instagram, Tumblr, etc.) is best for your 
audience - then focus on one or two. Your audience prefers to connect with your brand 
in a certain medium. Do your homework and figure out where your demographic hangs out 
online. Focus on one or two outlets. (Hint: most CEOs don’t want to talk business on Facebook.) 
Find your audience and go there. 

2. Brainstorm before the event how to maximize the potential of how social 
media can improve the attendee experience. Gather your most creative team members 
and have a roundtable discussion about how to implement social media throughout the 
event. Research ways other cutting-edge companies have successfully utilized the medium in 
the past. Figure out how your company can utilize it in a fresh and exciting way. 

3. Flesh out the plan before you begin. While using social media is a “real time” activity, 
it is simply foolish to have no plan before a live event begins. Post content in both real 
time and ahead of time via programs like HootSuite and Tweetdeck. Craft a plan. Yes, 
write it down. Will you have keynote Q&A via Twitter? A contest on Facebook? A Google+ 
Hangout? Plan these effective online events ahead of time. 

4. Don’t be timid about using ideas that have worked for other events - but 
don’t expect just any proven “home run” strategy to work for your event. Paying 
attention to what is happening in technology, social media, and the world of handheld 
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devices is not only a good idea, it is crucial. Keep tabs on how leading brands are utilizing 
social media. Feel free to adopt strategies that have worked for other brands, but don’t 
expect just anything to work with your audience. 

What do you think is key to unlocking the potential of using social media at 
live events?



10

C H A P T E R  3

10 SOCIAL MEDIA TOOLS TO USE 
FOR LIVE EXPERIENCES

Social media is undoubtedly critical for connecting with customers, clients, and tribes. 
While the thought of employing social media at your live event may sound exciting, it also 
may sound daunting. Where do you start? Here’s a crash course on 10 social media tools that 
aren’t going anywhere any time soon. Explore each of them and take your time determining 
which is most helpful in engaging your audience and creating a true 360-degree experience.

1. Twitter. This microblogging site is arguably the most effective for live experiences. 
Hashtags make it possible to engage your audience and see the conversations unfold in 
real time. 

2. Instagram. This exciting platform gives users the opportunity to post photos and see 
experiences from multiple vantage points. A new feature lets users record up to 15 seconds 
of video.

3. Facebook. If your audience is on Facebook that is fantastic. Why? Because Facebook is 
a platform that gives you the opportunity to share video, images, external links, and utilize a 
ton of helpful apps in connecting with your audience.

4. Google+. The tech giant’s most helpful social media tool is the Google+ Hangout. Group 
video chats and interactive video conferencing are huge.
 
5. Tumblr. This site is a mash-up of microblogging and social media where users can post 
text, photos, quotes, links, music, and video easily from any smart device. 

6. FourSquare allows users to “check in” and announce where in the world they are at the 
moment. It also gives users the opportunity to get special offers on places they “check in.” 

//////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////
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7. Vine takes microblogging to a whole new level with microvlogging. Users can create and 
edit 6 second videos that loop. This is currently only available as an app for iPhones. 

8. Pinterest is a virtual bulletin board where users can collect images and links from 
around the Web. With the advent of shared boards people can collaborate on boards 
together. This communal aspect makes Pinterest a viable source for connecting people 
before an event, during an event, or after an event has concluded. 

9. Linkedin is a social media meeting ground for people to talk about their business. Users 
can follow “influencers,” join networking groups, and follow companies of interest. 

10. YouTube. The popular site is home to millions of videos. Cameras are now built into 
virtually every laptop and smartphone. The upload process is easier than ever. 

Utilizing social media to enhance live events starts with comfortably navigating popular 
social media sites. So join these sites. Get comfortable with them and then start brainstorm-
ing how your organization can utilize these in a creative way to connect with your audience. 
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C H A P T E R  4

6 BEST PRACTICES FOR EFFECTIVE 
SOCIAL MEDIA

Post too frequently and you’ll wear down your audience. Post too sporadically and you’ll risk 
being ignored - or worse, forgotten. Just as with any other mode of marketing, best practices 
exist in social media marketing that are proven effective. Here are six guidelines to leverage 
social media to enhance a live experience:

1. Get creative. With the influx of information people are getting via social media, 
messaging has to be creative to stand out. Do something that hasn’t yet been done. Let 
your audience get involved, collaborate, and create. Status quo won’t work, so brainstorm a 
new idea. 

2. Time posts carefully. Do you know when your audience is most active online? Do they 
get online at work? While they’re watching TV at night? In the morning? In the evening? 
Study up on your analytics and find out. This is crucial. 

3. Provide useful information. People expect to get something from the brands they 
engage with online. What do you offer your tribe? Entertainment? Information? A discount? 
Street cred? Determine what benefit you bring to your audience and offer it. 

4. Participate in the conversation. Mediums such as Twitter, Facebook, and Instagram 
are not just megaphones. Ask questions. Dialogue. When users comment, reply! Engage-
ment breeds excitement and shows your audience that they are valued individually as well 
as collectively. 

5. Find the Goldilocks of posting. Don’t post too often. Don’t post too rarely. Figure 
out the frequency of posts and the type of posts that garner the greatest audience response. 
Metrics, metrics, metrics. 
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6. Meet-ups are essential. Forging relationships with clients begins online but eventually 
needs to go offline. If you’re attempting to foster an online community, real world in-person 
face time needs to happen. If your social media campaign is built around a live experience, 
then you have nailed this one already. 

Do you have any of your own social media best practices to live by? What are they? 
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C H A P T E R  5

3 WAyS TO UTILIzE SOCIAL MEDIA 
BEFORE THE EVENT

Engaging with fans, people with specific interests, or special demographics via social media 

is a perfect way to find your audience prior to an event. Whether you’re trying to increase 

excitement, get people to register early, or encouraging people to engage their networks to 

create buzz, social media is an exciting avenue to use before the event even starts. Here are 

three ways to utilize social media to make your live event more effective:

1. Connect with excited attendees. People who are looking forward to attending your 

live event can share their excitement online when your brand gives them the opportunity 

to do. This can be achieved by creating an event hashtag, engaging with them via Twitter, 

Facebook, or Google+, and even creating special forums for them to ask questions and get 

engaged with other attendees.  

2. Build anticipation. Utilize your social media platform to promote your conference, 

advertise special early registration discounts, and get conversations started. Consistent 

posting builds momentum. Encourage your attendees to tap into their networks to share 

their excitement about your upcoming event. This builds anticipation and lets attendees get 

involved from the outset. 

3. Give users access to content non-plugged in people miss out on. Attendees who 

engage with your brand before the event begins are akin to your “early adopters.” Just as 

early adopters can make or break a new technology, they can make or break a live event. 

People who buy in early help incite buzz that wouldn’t otherwise be there. So say “thanks” 

to your early adopters and give them incentive to engage online by giving them access to 

hard-to-get information and experiences. Whether it’s an exclusive Google+ hangout, a 
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podcast, an e-book, or the opportunity to ask a question to a well-respected thought leader, 

give attendees incentive to engage before they ever get there in person. 

Have you engaged with a brand before experiencing it? Did a brand ever catch your 

eye online which in turn encouraged you to buy a ticket to experience it in person?  
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C H A P T E R  6

4 TIPS FOR MAXIMIzINg SOCIAL 
MEDIA AFTER A CONFERENCE

Maximizing social media to connect with your audience post-live event is one of the most 
crucial functions of the investment of your time, money, creativity, and efforts. This is the 
point where you engage your audience to become repeat customers. The goal here is simple: 
you want them to return to the event again and you want them to become product evange-
lists for your organization. You want them to return and recommend. Here are four tips to 
do just that: 

1. Don’t lose the connection you’ve gained with attendees. While there may not need 
to be as much attention on your social media the week after the conference as there was the 
week before, don’t leave your audience high and dry. While it’s acceptable to post less often, 
don’t disappear. Keep the connection. Keep interacting. Don’t let your social media pages 
become a ghost town after the event. 

2. Have Google+ Hangouts and other means of reconnecting later. Give your 
audience exciting opportunities to engage digitally after the event is over. Perhaps they want 
to continue talking about issues brought up at your live event. Designate Google+ hangouts, 
blog posts, and hashtags to encourage those conversations. The social media presence of 
your organization needs to be about more than just promoting the upcoming live event. It 
needs to be an online culture that people want to be a part of all year. 

3. Give attendees opportunity to interact and share. Conferences are not only about 
hearing keynotes, they are also about the connections made. Assist your conference-goers 
with networking by giving them opportunities to interact and share with your brand as well 
as with other attendees. 

4. Keep the conversation going. Discussions around industry trends can and should 
continue after the event is complete. You are connecting with an audience that is passionate 
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about the topics you’ve focused on in person for a short period. Continue the conversation 
between your brand and the attendees to take your attendees from one-time guests to a 
loyal tribe. 

How are you planning (even before the event begins) to use social media after 
your event concludes?
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 CONCLUSION

Sitting on the couch with a mobile device will never replace the experience of a live event. 
But by putting together a plan for implementing social media into your event promotion 
and into the event itself, you can bring people into the event experience that you’ve never 
reached before. And you can keep the conversation about your brand going for weeks after 
the event is over.

Technology can enhance live events in ways that were once impossible. Marrying these two 
worlds unlocks incredible potential. 

What will you do with it?  
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CONNECT WITH 

 
 

LEARN HOW TO USE CONTENT TO MOVE PEOPLE TO ACTION

There isn’t enough time in the day to keep up with all the information you need to know. 
The good news is the hard work has already been done for you. 

Subscribe to the Ben Stroup Enterprises Weekly to receive results-focused, application-
oriented updates in summary form every week in your inbox. Yes, it’s that simple.

Receive the latest ideas and concepts around how to use content to move people to action.

What type of action am I talking about? I mean disrupting, engaging, and inspiring people 
to connect, collaborate, and create change. Measurable change.

Start multiplying and maximizing your impact now!

Sign up at BenStroup.com

http://benstroup.us2.list-manage.com/subscribe?u=c7edb562a7afe33cff16a06bc&id=dcf8d2a85c
http://benstroup.us2.list-manage.com/subscribe?u=c7edb562a7afe33cff16a06bc&id=dcf8d2a85c
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